GLOBAL TRADING & ALAFFIA

Making ‘fair trade’

a redundant term

by Pat Tanumihardja
o many times have you
boughit Shea butter lotion
off the shelf or purchased
a hand carved teak table, without a
thought for the artisans who made
them? | admit it, I'm quilty.
Twio Morthwest fair-trade certified

busingesses are trying to change that.

Seattle’s Global Trading Metwork
specializes in

s DN the trade of
% B international
¥ g merchandiss,
% especially
sAMIENE MO SND03 & Africa. Its
business

el promotes fair trade, develops
self-sustaining jobs and funds proj-
ects in the regions where they do
business.

Dlympia-based Alaffia sells skin-
care products made with fair-trade,
handcrafted Shea butter fram Tooo,
Wst Africa. Ten percent of all
profits are set aside for community
enhancement projects in Togo and
Washington state

So what exactly does fair trace
mean? According to the Transkair
LISA Web site fwnew. transfair,
org), the Fair Trade Certified label

guarantees that farmers and work-
ers received a fair price for their

product, enabling them to feed their

families and send their children to
school at a very minimum.

The Impetus

Every business starts with a pas-
sion.

Camirg from a family of histo-
rians, Global Trading Metwork's
hansa hMusa found it only natural
to return to his African roots, A
fourth-generation African-American,
Musa’s mother is from Ghana and
his father is from Mali.

“In gur history, most African
cultures were at their greatest
when they were doing global
trade,” explains hMusa who lives in
Renton. “At 18, after reading a lot
of African history books, | came to
the conclusion that why should |
consider anything else when trace is
one of the oldest businesses on tha
planet?”

In 2000, Musa started trading
betwesn Ghana and the LS., two
countries bie considers homa. Just
"as it would make sense for us to
have clean air because wa hayve
to breathe air,” fair trade makes

nparts an Things

n the Super Mall.

sanse to Musa, who wouldn't con-
duct his business any other way.
“Sometimes | giggle at the term
‘fair trade’ because ... aren't we
supposed to be?" he says laughing.
“{In my company} we think that
trade should always be fair and ...
we should always go beyond fair
trade.”

For Alaffia’s founder, Clowe-n'djo
Tehala, it was a desire to give back
to his community that spurred him
or. Born and raised in Togo, Tchala
collected Shea nuts and harvested
the butter to help provide for his
seven siblings as a young boy,
would bring the Shea butter ta mar-
ket so we can find a few pennies to
by some food and go to school.”
This helped him eam a very small
income of about §2 a month as
was common in central and narth-
ern Taga. Even then, Tchala knew
“that something was not quite right
within the saciety (and) | always felt
something could have been done,”

"There was ahwvays constant
complaining, people were always

poor,” he says, “When somebody
wias sick, they can’t go to the hos-
pital because there’s not encugh
maney. "

Tchala, 30, who is now an
Qlympia resident, saw a chande 10
make a difference when he first
came to the U5, (Wenatches) in
1999 after meeting his American
wife, Rose. He was shocked at the
prices charged for Shea butter prod-
ucts compared ta the amount peo-
ple in Togo eamed. “Looking back
when I'm in Toga (and) how much
we got paid, | felt maybe this is the
problem and why everyane in Togo
is 50 poor. It seems very immaoral.”
He believed that Africans needed to
be rewarded and paid fair prices for
their resources and hard work,

At the same time, Tchala and his
wife were trying to find ways (o
fund projects in Tagao, “We were
looking for what we can do without
applying for grants (which were
restrictive and inconsistent) and
that's when the idea came,” he
says. In 2003, they founded Alaffia
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